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(a) Write your Roll No. on the top immediately
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(b) Attempt all questions.
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1. (a) Critically examine the DAGMAR approach
for setting of advertising objectives.
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"Advertising expenditure in India is
extravagant and socially wasteful". Do you
agree with this statement ? Give reasons
in support of your answer. 7
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Discuss the important methods of
determining the advertising budget.
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"Advertising is an imperative economic
function in modern business". Discuss the
objectives and utility of advertising from
the marketers and consumers point of
view. ‘ | 7
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What art the various types of layout
available to advertisers ? Give suitable

examples. 8
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Selection of celebrity as an endorser is an
all time winning creative strategy." Do you
agree ? What could be the considerations
in using an endorser for a fashion apparel
brand ? 7
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What is an Advertising Appeal ? What kind
of appeal would be appropriate for the
following products ?
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(i) Fertilisers
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(b)

3. (a)

(ii) Baby Products
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(iii) Fans
i

Also give a brief headline for any one of

-the above product according to the appeal

suggested. 8
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"Advertisement copy is the heart of an

advertisement". Discuss the importance

and elements of a good advertisement copy.
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Suggest which advertising media is best
suited for advertising the following
products. (Give suitable reasons) 8
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(i) Car batteries
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(ii) Herbal Shampoo
s g

(iii) Refrigerator
IhsTET

(iv) A new brand of noodles
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"_D) What is meant by selectivity, with regard
to the purchase of advertising media ?

Discuss the various ways magazines offer
selectivity to advertisers. 7

s e S @lde $ wE § e
q A9 T TR ¥ ? I AR ahe @)
FrEemT $ive /a8 e e wate @
T aeoneesar oefe we ¥

OR
Hgar

(a) "The ultimate goal of media planning is to
place the message before the target
audience effectively." In the light of this
statement, develop an effective media plan

for 4 consumer durable product.
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(b) "To reach to rural markets, marketers
need to look beyond the conventional media
options." Do you agree with the statement o
Why ? - i
T A g @ g Rrerdielt @
URUIETd A1eAE Rbedl @ oI *@H @
STELIHT S| T AT T BT q HeAd € 7
i ?

(a) When can an advertisement become
deceptive ? What are the remedies

available against deceptive advertising ?
8
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(b) Define an advertising agency. What are the

functions of an advertising agency ?
T
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(a) What are the various post-testing

(b)

techniques available to a marketing
manager to test the effectiveness of the
advertisement ? 8
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How has Advertising Standards Council of
India (ASCI) ensured honesty and

truthfulness in advertisements ?
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Attempt any three of the following :

5,9,5
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(a) Types of advertising (Any five)
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(b) Audience selection.
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(c) Methods of illustration
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(d) Pre-testing techniques of measuring
advertisement effectiveness
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. (e) Ethics in advertising
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